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Abstract: like blatant gender and caste prejudice,
his  paper  depicis  the
mentality of the Indian patriarchy.
people towards women who
are always anticipated to be
a stick to them to make use
Jor all the purpose. They are even expected to bean
acquiescent, docile, sheepish and even cringing

Women in the Vedic age were

treated not only with grace but also with

housewife. Women are still reckoned to be the courtesy and consideration and they
property of their men, if married, and of fathers, if

unmarried. There is no talking about the way in enjoyed almost an equal status with men in
which women are manipulated and controlled by : ; :

men and by male-oriented society. One of our the family, society and the state.Their

Jfavorite views is that woman is an embodiment of
sexual pleasure. It also expresses the feelings,
thoughts, experiences and the struggles and
sufferings of the Indian women. It also limns the

attitude was responsible for the high status

of women during that time. There was no

incessant battle Of women and invulnerable fO!' Scclusion Of Womcn’ and hencc women

scratching their identity in this vicious, blimpish,

fusty and male-dominating society. It means to moved freely in the society. They

create a modern-day environment and to face : T

demanding situations as a woman. ; remained unmarried if they wanted to, and
Keywords:  Indian people, cringing had a right to the paternal property. Thus,

] le-ori i le- -
hm‘sf?wy.“e’ i onf?med SERE0N, PR on the whole women enjoyed
dominating society, modern-day
e Bty B comparatively a greater freedom in society
rundhati  Roy says- and commanded a much greater authority.

“fiction has always

But the status of woman in India
been a means of

SiakiRE et o el 1 v the began to decline around 300BC. There was

: a slow but steady eclipse in the status
smallest things to the biggest things.” in y P

; : 2 accorded to women both at home and in
her interviews. But the fact remains that

iety. 1 formidable chall S are
the small things are no match or the big socity: Several fomicile coieies T

in the tradition bound
ones and get crushed by them. The small feed By women tn, the: adition. hout

ik - i f India. F nturies to century,
things like %E{.ﬂd warmth, yearning and society of India. From centuries ry
i l \ o! of N
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diddled by the male-dominated society not
only in India but all over the world.
Women have been made to serve the
interests of man at all costs, dispossessed
of her soul and mind. They are simply
rnunning the household and bringing up
children. Men play a vital role in the
Indian household as bosses and masters.
Women are never allowed to fight their
oppressors and even never treated to

quench about their afflictions.

In this society, men moderate over
women, the rich over the poor, upper caste
over the lower caste, touchable over the
impure, the educated over the illiterate,
capitalist over the proletariat. The
individual aspirations are crushed under
the heavy feet of powerful hierarchy of
caste and class. It 1s difficult to protest the

traditional, conventional, religious and

Small Price to Pay? (336)Women are

addressed as secondary in this society.

A critic Anita Loomba argues that:
“Traditionally the arguments for women’s
education in the colonies rely on the logic
that educated women will make better
wives and mothers. At the same time,
educated women have to be taught not to
overstep their bounds and usurp authority
from men”. (2005: 182)

Roy brings her women characters
that are used for one’s advantage. They
are torn between their identity and social
responsibilities. One of her heroines,
Ammu sacrifices her life to search for
identity. She defies stepping a path where
she can find an identity of her own. There
is inoffensive way of evincing the general
belief that she has no rights whatsoever in

the society. The only resort that she has is

social laws. The problems of social - :

her home where her parents live. It is
inequality, patriarchy, castism, :

undoable to get over the infamy. Ammu
conservatism cannot be resolved by :

becomes very cognizant after break up
Marxism. : :

with her husband “for her, her life had

The women  characters of been lived. She had one chance. She made

Arunthathi Roy are brawny. They always
try to dispute for their rights and make
themselves to confront the consequences.
All her novels imply the question that the
author of the novel tells -direeﬂ?r when
indicating ihe %u@ihantsand -siveﬁts that
defined one € an’s attitu LWas it “a

[

L -
=R (71
Lo/

a mistake. She married a wrong man”.
(38)Women who get divorce are never
handled well by the society and are
excoriated even by their families itself.
She examines this social phenomenon with

all the technical tools at her disposal.
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Our society has bound its people
with limitations on social interaction with
the caste system deeply in India’s legacy,
men and women here have always left love
the heat of it in the matter of falling in
love. Women on the other hand craving for
fulfillment in life cross the barriers of piety
motivated by benevolence or passion of
the underdog and break the fence of
regulated love. Arunthathi Roy, here has
depicted a very realistic picture of the
contemporary society where women are
supposed to be of secondary sex, meant

only for mating, procreating and tending

the family.
Talking of woman M.
Kumaraswamy Raju says,” designed

‘weaker sex’ hypocritically “fair sex’ she
is pilloried on the Alta of marriage and
family and this predicament of hers has not
changed” (78). Men go out for not only
doing work but do many things every day.
They often get chance to see many people
from all sorts of life and develop
relationship among them where they meet
but a women’s life are not much better,
especially that of the housewives. The
whole day they keep out themselves in

their house or where their men tell to stay.

She does all sorts of homework like

e oo TR
cleaning the houj.;se, W \d‘g‘—"jhe v¢§selsi or
dresses, cookin:g: {,’,; > ent Htstm%\\\}and
scouring everythi!llg'{She is unabl% Eqn go

A\ /%

ultidisciplinary Journal)

out and meet anybody whom she likes
because she is bound to be at her home for
others. Her house is her world. In the
evening she will be on the lookout for her
husband only. If he is not ready to talk to
her, she keeps quiet and starts doing her
routine. She cannot express her feelings
over husband. Therefore her loneliness

may make cause to die.

Women are constitutional part of
human culture. No society or county can
ever active

shape up without an

involvement of women in its overall
development. The place of women in
society has differed from culture to culture
from age to age. One common fact shows
that two men have never been treated as
equal to men. Ironically, women are held
in great esteem in India. Women are
regarded subordinate to men because it is
believed that she was made out of man.
The process of women being made a
possession of man is a gradual one. Thus,
in India, girl children are being exploited
as the food of many men even today. As
we often come across that no woman is
allowed alone at her home, office or
anywhere. They are not acknowledged as
persons or independent beings. They have
to face lots of obstacles in the educational
circuit, which symbolizes the possessions

of an enlightening civilization tha

tterly
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restricts the capacity of women’s rational

exposure.

To conclude, Arunthathi Roy
makes her readers to think that Women are
to be seen as being domestic, godly,
chaste, pristine, soft, gracious, elegant,
simple, merciful, sympathetic and
beautiful; which are nature’s separate
spheres. Therefore, nature is viewed as the
embodiment of all the characteristics that

ladies possess.
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Abstract:

ople find difficult in coping
ith COVID 19 Pandemic both
physically, psychologically and
Sinancially. Monetary facilities
have been reduced due to
complete lockdown. Though lockdown people
cannot survive without food and other essential
items. During lockdown many shops are voluntarily
offering door delivery system on the purchases
made by the consumers. Government also provides
basic necessities at least level. Hence, this made
the researcher to find how people are adjusting
with their earning and spending. Percentage
analysis, Freidman Rank Test are applied to find
the factors for difficulty to buy, hindering factors
and to know the benefits obtained during lockdown.
Path analysis is made with the help of regression
analysis to identify impact factors. The results
show that people find more difficulty in buying
Jruits, vegetables and non-vegetable items,
transportation and additional cost are their major
problem in buying essential items. The paramount
benefits received are spending time with family
members and work from home offers.

Keywords: Spending pattern, Earning,
Lockdown, COVID 19, Monetary,
Consumer Behaviour elc.

Introduction:

he coronavirus
pandemic has taken
the whole world by
storm. People find difficult of contracting
the virus led. to -sqvgrg,,dié?ﬁpgﬁgns and

Al
consumer behdvigur

: g o
widespread ; c!’@f);/?ﬁﬁﬂg \ﬁj‘

e\
in India \and across

- -~

the world changcﬂ rapidly over tf?’ié%coursc

P4l p

of COVID 19 crisis. The lockdown
resulted in panic buying and hoarding
essential items. The COVID 19 pandemic
also known as the Corona virus pandemic,
is an ongoing global pandemic of Corona
virus disease 2019, caused by severe acute
respiratory syndrome Corona virus 2. The
outbreak was first identified in Wuhan,
China in December 2019. The World
Health Organisation (WHO) declared the
outbreak a Public Health Emergency of
International Concern on January 2020 and
a pandemic on March 2020. As of July
2020, more than 12.9 million cases of
COVID 19 have been reported in more
than 188 countries and territories, resulting

m more than 5,71,000 deaths, more than 7

million people have recovered.

The virus is primarily spread
between people during close contact, most
often via small droplets produced by
coughing, sneezing and talking. Common
symptoms include fever, cough, fatigue,

shortness of breath and loss of sense of

smell. There is no vaccine (or) specific 0

|

antiviral treatment. These !'iults
P A
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authorities worldwide have responded by

implementing lockdown.

The lockdown restricted people
from stepping out of their homes. All
transport services — road, rail and air were
suspended with exceptions for
transportation of essential goods, fire,
services.

police and emergency

Educational industrial

institutions,
establishments and hospitality services
were also suspended. Services such as
food, shops, banks and ATMs, petrol
pumps, other essentials and their
manufacturing are exempted. However,
people find difficult in consuming basic
and essential items in some way (or) the

other.

The present study aims at finding
faced by

consumption, factors hindering to buy and

difficulties people on

also any benefits they obtained during
COVID 19 lockdown period.

Scope of the Study:

The scope of the study was to
know whether the COVID 19 lockdown
has any impact on consumer buying
behaviour pattern in Tirupattur District.
Problems faced and obstructs in buying the

es'slfn{m items “during COVID 19 and
béi;;éﬁ ts of lockd‘h“iej'h arc studied in the

5\55

research work. )t
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Objectives of the Study:

e To know the difficulties faced by
consumers on buying the basic and
essential items.

e To the find the benefits received
during COVID 19 lockdown
period.

e To find the factors hindering to buy

items during pandemic.
Research Methodology:

Research design applied for the
study is Evaluation Study assessing the
impact of COVID 19 on consumer buying
behaviour. The sample size of the study
was 81 respondents from Tirupattur
District. Purposive and random sampling
technique was used for the study to ensure
that sample so obtained are consumers of
basic and essential items and also from
different backgrounds. Data have been
collected with the help of a well structured
questionnaire. The questionnaire s
prepared and distributed with the help of
Google Forms. The study was conducted

for two months period May and June 2020.

Analytical Tools:

The collected data have been

analyzed with the help of ptatistical

techniques to understand the |outComes

with reference to  object
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hypothesis. Data processing was carried Analysis and Results:
out with the help of MS Excel and SPSS

: . P t is:
18. The analytical tools applied for the SrPMaRcanalys

study are, 1. Demographic details of the

: respondents
e Percentage analysis

e Friedman Rank Test
e Path analysis with the help of

Regression analysis

Table 1 — Demographic Details

Demographic Details Frequency Percentage

Below 20 08 10

20-30 23 31

30-40 31 38

Age (years) 30.50 B =

Above 50 05 06

Total : 81 100

Male 12 5

Gender Female 69 85

Total 81 100

Upto School 02 02

it Graduate 12 15

e Post Graduate 67 83

Total 81 100

Below Rs.10,000 27 33

Rs.10,000- Rs.15,000 16 20

Paniily Ficome Rs.15,000- Rs.20,000 09 11

(per month in Rs.) Rs.20,000- Rs.25,000 12 15

Above Rs.25,000 17 21

Total 81 100

Nuclear Family 53 65

Type of Family Joint Family 28 35

Total 81 100

2 03 04

3 19 24

Number of Members in the 4 27 33

Family 5 19 24

Above 5 13 16

e — Total 81 FIO()
(AR iy N 20 25]| L
\ 6%5; of Children in the ? %3 \ <
; /';- Family 5 =Ty

(12 \a : 28
- e SEENAR-VYA IR ARt
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3 ' 07 08
4 03 04
Total 81 100
Below Rs.10,000 20 25
Rs.10,000- Rs.20,000 27 33
Faiiihy B rneiaes Rs.20,000- Rs.30,000 16 20
(per month in Rs.) Rs.30,000- Rs.40,000 2 15
Above Rs.40,000 06 07
Total 81 100
Yes 58 72
Institution Provide Salary No 23 28
Total 81 100
Monthly 52 90
Fortnightly 00 00
Basis of Providing Salaryby "6 550 Two Months 03 05
the Institution
Others 03 05
Total 58 100.0

Table 1 shows the demographic details of

respondents. Respondents have been
classified based on age, gender,
qualification, income, type of family,

number of members and children in the

family, family expenses and institution

providing salary.
2. Coping with COVID 19 on
Spending
Table 2 — Coping with COVID 19 on
Spending
Level of

Frequency Frequency | Percentage
Very much 12 15
Somehow 39 48
Little bit 20 25
Cannot Say 08 10
Never 02 02
Total 81 100

\.

Table 2‘ hm;y\that nearly half of

the respondents somihow cope up with the

COVID 19 lockdown on spending their

~ Available in on line at www.issnjournals.com

income. One-third of them are little bit
deal with lockdown. Only 2% stated that
they never handle with lockdown situation.

3. Income is being Saved during

COVID 19
Table 3 — Saving Income during COVID
19

Level of Frequency | Frequency | Percentage
Very much saved 04 05
Moderately saved 08 10
Little bit saved 14 17
Cannot Say 08 10
Never saved 34 42
No changes in 13 16

savings
Total 81 100

Table 3 shows that nearly half of
the respondents stated that they never
saved their income during lockdown
period. 16% of them said that they do not

have any changes in savings.

{
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The prime benefits received during

during COVID 19 COVID 19 lockdown are spending time
Table 4 — Spending Pattern during COVID with family members, work from home
19 and time convenience. Hence, these are
Level of Frequency | Frequency Percentage | ranked one and two respectively.
Highly increased 16 20 ;
el 55 = The sensible benefits are stress
increased relief, savings and door delivery system.
Little bit increased 13 16
i ) 11 Hence, they are ranked three, four and five
determined .
Never increased 11 14 respectively.
No changes in 12 15 The less benefits are free supply by
spending :
Total 21 100 Government, other factors and income

Table 4 shows that one-fourth of
the respondents stated that their spending
is increased moderately. 15% of them said

that there is no changes in their spending

factor. Hence, they are ranked six, seven

and eight respectively.

Friedman Rank Test:

The Friedman test is a non-

pattern during lockdown period. parametric statistical  test  developed

5 Benefis— pevelved - during =~ oo Milion - Fricdioa. - Similar-to
Lockdown

Table 5 — Benefits received during

the parametric repeated

measures ANOVA, it is used to detect

lockdown differences in treatments across multiple
Benefits Frequency | Percent | Rank test attempts. The procedure
Stress Relief 21 11 | IIT : I nki h Bk
e 34 8l involves ranking eac row  (or block)
Door delivery together, then considering the values of
system 14 L=V _
Free Supply by ranks by columns.
Government (or)
Politicians 8 4| VI , : :
Spending time Friedman Rank Test is applied to
i Ty = = identify major factors on difficulties faced
Income factor 2 1| Vil :
Time on buying and spending the items, factors
convenience 34 18 | II e ek h s s
ndering to bu B 1
Savings 15 8| IV & Y &
Others e 3 2| VI lockdown period. \
Sy S N\ 191 100 D~
X ~ ("2,{- N Q,‘
% Prnap A
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Difficulties faced on buying or

spending on the household
items
Ho: there is no difference between ranking
of difficulties faced on buying or spending

on basic and essential items

Hi: there is difference between ranking of
difficulties faced on buying or spending on

basic and essential items

Table 6 - Chi-square Test Statistics

N 81
Chi-square 20.407
Df 7
Asymp. Sig. .005
a. Friedman Test

The asymptotic significant value is
less than 0.05, the null hypothesis is
rejected. Hence, therc is significant
difference between ranking of difficulties
faced by consumers on buying or spending
on basic and essential items. The mean

ranks are given in the following table.

Table 7 — Difficulties Faced during

;3uymg’ of clothes, cosmetics, 413 I
uxury items
Education Purpose 431 111

Consumers find major difficulties
on buying fruits, vegetables and non-
vegetables, clothes, cosmetics and luxury
items and for education purpose. Hence,
these are ranked one, two and three
respectively. They face moderate
difficulties on payment electricity and
buying household appliances. Hence, these
are ranked four and five. The least
difficulties are payment of insurance,
doing recharges and buying baby care
products. Hence, these have been ranked

six, seven and eight.

Factors hindering to buy the

household items

Ho: there is no difference between ranking
of factors hindering to buy basic and

essential items

H;: there is difference between ranking of

factors hindering to buy basic and essential

COVID 19 e
Households h]f:j: Rank
Buying baby care Table 8 - Chi-square Test Statistics
products(clothes, medicines, 496 | VI
play items, cosmetics, etc., N 81
Payment of E]cc?:ricity 4.48 v Chi-square 20774
Recharges (mobile, TV) 485 | viI
Payment of In’sm_'a,t_ic:‘le:\(health, 481 VI Df 9
life, general) i : Asymp. Sig. 14
Buying of Household™~<-"
appl:;liaﬁccs a\é 453 |V a. Friedman Test b/ as \/ o0
Buying of fruitsand | 393 I Principal <
vegetables, non-veg. lt(?ms lslamlah wOmen's Arts and Sﬂ@ﬂf{q f‘:ip;\.:w
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The asymptotic significant value is
less than 0.05, the null hypothesis is
rejected. Hence, there is significant
difference between ranking of factors
hindering to buy basic and essential items.
The mean ranks are given in the following
table.

Table 9 — Factors hindering to buy basic
and essential items during COVID 19

Factors 1;{[::1]: Rank
Reduced income 5.56 VI
Transportation problem 4.88 I
Poor supply in selected areas 5635 =N
Non availability of essential items | 6.22 X
Additional cost 5.07 11
Menace to buy certain items 5.84 | VIII
No timely availability 5.85 IX
Inadequate stores (lock of certain 591 M
shops/ stores)
No after sales service 523 1V
No return policy 5.50 V

The major hindering factors during
lockdown are transportation problem,
additional cost, inadequate stores and no
after sales service. Hence, these are ranked
one, two, three and four respectively.

The tolerable factors are no return
policy, reduced income and poor supply in
selected areas. Hence, these are ranked
five, six and seven respectively.

The slightest amount of hindering
factors are menace to buy certain items, no
timely availability.and i’non'-availability of
essential ité’ﬁl@.m : ?:e, these are ranked

eight, nine and ten re ,'pcctivcly.

The International Manauer /sy 2248-9413 (Tnline)- 2348-9405 (Print)

International Journal of Recent Trends in Management, Commerce, Accountancy,
Economics, Public Administration, Politics, Law and Allied Researches
Peer Reviewed (Refereed) International Journal run by Dr. JK Research Foundation, Chennai, India

Path Analysis:

Path analysis is applied to know
the impact of various factors on difficulties
faced by consumers on buying the items
and factors hindering to buy items during
COVID 19 lockdown period. The analysis
consists of two models — a full model with
all of the possible paths included; a
reduced model which has some of the
paths deleted because they are not
contributing to this model.

The following diagrams display the
reduced model for impact of factors on
difficulties faced by consumers on buying
items and factors hindering to buy during
lockdown. The values shown in the model
arc  significant values of multiple
regression analysis.

Lined arrows show significance of
the factor and dotted arrows show the
insignificance of the factors.

6. Impact of various factors on
difficulties faced in buying
basic and essential during
COVID 19 lockdown

The criteria and predictors shown in
the model are;
(i) Various factors such as income,
family type, family expenses
etc., are taken as criteria and

(i) Factors for difficulties| faced to Buy

are taken as predi oisha

(@)
Islamiah Women's Arts and Science C@r
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Diagram 1 — Impact of factors on difficulties faced in buying houscholds during COVID 19

Family

Income

No. of members in
the Family

Family

Expenszes

Impact Factors

Institution provide
alary

Coping with Covid 19
on Spending

e
Income is saved
during Covid 19

Spendingisincreased
during Cowid 13

The results of the model are explained

below:

(i) Number of members in the family
influence difficulties faced by
consumers on doing recharges.

(ii) Spending is increased during
COVID 19 have “direct impact

/reT:ﬁargcs and insurance

paymcnts \‘ ; .

el

L “»3
£
‘Gt

lockdown

Baby Care

Products

Electricity

Payments

Recharges
{Mobile and TV}

Sg.0ca7

Bem-0 3

Insurance

Payments

Sg 0000

Factors of Difficuities

Bewm0.77?

Buying Household
Appliances

Buying Friuts, Veg,
and Non-Veg,

Buying Clothes and
Cosmeticsetc,

Education

Purpose

7. Impact of various factors on

factors hindering to buy

The criteria and predictors shown in

the model are;

(iii)Various factors such as income,
family type, family expenses
etc., are taken as criteria and

(iv)Factors hindering to bu taken

as predictors. Princypal Ln
Islamiah Women's Arts and Scienge (% 8- -
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Transpart Problem

Poor Supply in Select

Aregs

No. of members in
the Family

Mon-avalability of
essential items

Family

Additiond Cost

Expenses

Factors Hindering to

Impatt Factors

Menace to Certain
Items

Institution provide
Salary

Coping with Cowd 19
on Spendng

Income is saved
during Covid 19

No Return Pdlicy

Spending isincreased
during Covid 19

The results of the model are (iii)  Institutions provide salary
explained below: have impact on no return
)] Family type (nuclear and policy.
joint) have impact on (iv) Saving income during
reduced income. COVID 19 have significant
(i)  Family expanses per month relationship with reduced
have  association  with income.
difficulty?  on no (v)  Increase in spending during
; {"%t ava[la?zhty of essentia COVID 19 have =
/ '/ items. \ bt considerable bond withLm)
: : ] Jslamiah Women's Arts and Science WY Ldditional cost. &
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Findings and Results:

General:

e 38% of respondents are in the age
group of 30-40 years.

e 85% of respondents are females.

e 83% of respondents are post
graduates.

e One-third (33%) of respondents
have income below Rs.10,000.

e 65% of respondents are in nuclear
family.

e 33% of respondents have four
members in their family.

e 35% of respondents have two
children in their family.

e One-third (33%) of respondents
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e 16% of respondents stated that they
do not have any changes in their
savings before and during lockdown
period.

e More than half of the respondents
agreed that their spending pattern is
increased during COVID 19
lockdown than before.

e Buying fruits, vegetables and non-
vegetables are the prime difficulties
faced by consumers during lockdown.
o Transportation is the major
hindering factor to buy consumable
items during COVID 19 pandemic.

e Number of members in the family

have significant impact on doing

recharges.

RETURN TO
HOME PAGE \’ —_—

spend between Rs.10,000 and e Recharges and insurance payments

Rs.20,000 for their family needs are the main reasons for increase in
.20, 3

e 72% of respondents et get their spending pattern by consumers.

salary from the institution during e The system of nuclear and joint

COVID 19 lockdown period. family have direct impact on reduced

e 90% of institutions provide salary LCOmE.

on monthly basis e Additional cost 1s the most

hindering factor for increase in

Specific: spending the amount  during
lockdown.

e 48% of respondents somehow cope

with their Spendlng durmg COVID 19 Suggesﬁons:
_lockdown. .

2 h

s /{c}“/ f respondents stated that they Bt o 14 & qujz sotelane

// likes to bring the followitg suggestions: =g
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e People find difficult that their
spending is increased compare to

before lockdown.

Hence,
Government shall take initiatives
on reducing the cost on basic and
necessary items,

e More delivery methods shall be
arranged for supply of necessities.
Vendors can find the difficulty of
supply and make ease of it.

e (Consumers shall be informed of

date and time of opening of stores

so as to avoid intricacy of
availability.
Conclusion:

COVID 19 is a life sucking virus
kills the lives of many human and other
living beings. The lockdown during this
pandemic is another kind of life hack.
People find hard to manage their day-to-
day life. Day-by-day the situation is
worsening all and sundry. The results
show that people find more difficulty in
and non-

buying fruits, vegetables

vegetable items, transportation and
additional cost are their major problem in

buying essential items. The paramount

= :

family/g@') 4 and “work from home
; & 4 s
offers;’/lﬁ}ézi hands’of nature to solve

/4

benefits received are spending time with

—

this ’Eﬁi;(iblem. However, it is the
responsibility of the public to safeguard

their life. If they obey the laws and orders
passed by Government then sure the

problem will be resolved in nearing future.
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Online shopping is the process whereby
consumers directly buy goods and services from
sellers in real time, without an intermediary service
over the internet. It is form of E-Commerce. An
online shop, e-shop, e-store, internet shop, web
shop, web store, online store or virtual shop evokes
the physical analogy of buying products or services
in a shopping centre. Today the epoch of COVID
19 lockdown people prefer to online shopping than
traditional shopping due to petrified of pandemic.
Hence, online shopping might influence buyers in
one way or the other. This paper attempts to
analyze the perception about online shopping
during COVID 19 lockdown. The study was made
with a sample size of 150 and the respondents are
chosen from Vaniyambadi town. Likert’s five point
scale was used to analyse the consumer perception
towards online shopping.

Keywords:  Online  shopping,  E-
Commerce, e-shop, e-store, Internet shop,
Web shop, Perception etc.

R A A e e Y O S A ST S A S s
Introduction:

A consumer is no longer bound to a
place for shopping. He can go to any
corner of world for shopping virtually with
the help of Internet. Internet is relatively a
new medium for communication and
information exchange that has become a
part of everyday life. The number of
Internet users are constanily-increasing and
also theffo.-:;l.i o7

\“;;;Qt;fl;éﬁasers. This rapid
& R

increase is fned by tlic;;grovvth in the

a3

use of broad band technology combined
with a change in consumer behaviour. An
online shop, e-shop, e-store, internet shop
web shop, web store, online store or virtual
shop evokes the physical analogy of
buying products or services in a shopping

centre.

During the initial 21-day lockdown
period, e-commerce players like Amazon
and Flipkart were allowed to sell only
essential items and daily use products.
However, even the sale of these were
affected by delayed deliveries and supply
only to selected areas. Red alert and
hotspot vicinities are excluded from this
supply chain. These lockdowns restrictions
have been liberalised in the successive
orders passed by the government. This
study about

made the resecarcher to

consumers’ perception towards online

shopping during lockdown period.
Review of Literature:

akwana, globalisation

of compe
Fnct

and development

;ﬁﬁﬁt\&ﬁlﬂﬂwwhave enhanced
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consumer awareness and created a
situation where people prefer shopping
online rather than migrating as online
shopping provides quality products as well

as saves time. With the increasing Internet

literacy, the prospects of online marketing

in increasing in India. The largest of these
online retailing corporations are Snapdeal,
Amazon.com and e-bay. Retail success is
no longer all about physical stores. This is
evident because of the increase in retailers
now offering online store interfaces for

consumers.

Rawat, in the era of Internet
technology, wifi services and Smartphone
gadgets, the online promotions tools are
very effective in reaching out to target
audience. They are perceived to be
effective, informative and credible. Online
promotions have the potential to engage
the audience in an impulsive behaviour.
Although, users sometimes find the online
promotions to cause irritability, yet they
are convincing. The beauty of technology
is in the usage of visuals and information.
Companies must exploit this feature of
Internet through the usage of colours
pictures and images of the entire product.
In addition online

to the wvisuals,

promotions can serve an excellent purpose

e e

in descrlgion Ghotl

s '..'f.nt_ire product and

s of products and services

have the potential to be promoted and to
be sold over the Internet.

Kaushal, with Internet Penetration
improving the country, smart phones

becoming affordable and life

styles
becoming hectic, the way people used to
shop are changing. Also with a huge chunk
of young and working population, Indian
demographics are a delight for e-
commerce retailers. But to gain the trust
and attention of Indian Consumers in this
virtual shopping world there are many
aspects of consumer behaviour which need
to be explored. What exactly the Indian
consumer thinking when he is buying
what are his

online, expectations,

apprehensions, anxietics and phobias
which retailers need to overcome. It is an
Indian online consumer comfortable with
the click of the mouse buying any
improvements or areas which he thinks
need to get addressed any specific part of

online buying which delights him.

Kamalaveni, internet provides vital
platform where sellers and buyers can
come in contact for sale and purchase of
goods and services. Since the internet, has
the ability to reach the consumer’s home,
the distribution channels have started to
ing fo the B2C E-
delivery

assume new m

The

commerce.

converted too elgigppic/delivery; physical
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products are now electronic products
displayed on a website. With options of
paying online through debit and credit
cards, the transaction is purely electronic.
It offers a new environment distinguished
from the ftraditional ways of doing

business.
Objectives of the Study:

1. To find out the preferences of
consumer regarding attributes of

online shopping website.

2. To find out the factors that
influences the consumers to online

shopping.

3. To Kknow the perceptions of the

consumers towards online
shopping.
Research Methodology:

Rescarch design is used for this
study is descriptive design. Descriptive
design includes surveys and fact finding
enquires of different kinds. The researcher
has used simple random sampling for data
collection. Among the total population of
consumers, samples of 150 respondents
were selected in order to relevant

*Sm".ly Primary data
e

information for |

were collecte ¢ help of constructed

£g

o
E
=

questionnai ethod and also used an

21 |
interview schedule. The secondary data

HOME PAGE \’ ——
AU T =LV
Journal
Impact
Factor:

5.7

collected from books, journals, and from
websites. The study was conducted in the
months of June and July 2020.
Analytical Tools:

Data have been analyzed with the
help of statistical tools. The tools applied

are;

e Percentage Analysis
e Mean and Standard
Deviation

Limitations of the Study:

e The study was conducted only with
the help of 150 respondents. The
results would have been different if

more samples are collected.

e Analysis was subject to response of
online buyers only and not based

on any other criterion.

e The survey was conducted in a part
of Vaniyambadi Town only. Hence
the results from this study may (or)

may not be applied to other areas.

Data Analysis:

Demographic details:

The following table shows the

demographic distribution of respondents.
The respondents have bec:! categorised on

e, marital
status, educational ations, ~J

cettopationg nd Mg;ll\g%%%m and Science Cuir

anivambad) - 635 752 =

the basis of their gend
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Table 1: Demographic Distribution of Respondents

Demographic Details Frequency Percentage

Male 67 45

e Female 83 55
Total 150 100

Below 20 35 23

20-30 75 50

Age 3040 37 25
Above 40 03 02
Total 150 100

. 2 Married 62 41
Marital Status e 28 59
Total 150 100

Up to HSC 08 05

Educational uG 66 44
Qualification PG 69 46
Others 07 05

Total 150 100

Below 10,000 28 19

10,000 — 20,000 48 32

Family Income 20,000 — 30,000 34 23
30,000 — 40,000 23 15

Above 40,000 17 11

Total 150 100

Salaried 66 44

TR e Business 22 15
P Self employed 18 12
Students Rt 29

Total 150 100

Preferable Online Shopping Site

From the
preferable shop
Jabong. \|

-\ &

fall

‘ue-" -

"“\._ \

Table 2: Preferable Online Shopping Site

Particulars Frequency Percentage
Flipkart 32 21
Snapdeal 28 19
Amazon 65 43
Shopclues 18 12

_ Jabong 07 05
= Total 150 100 |

%n s clear that 43% of respondents stated

1% stated Flipkart. Only 5% of responden§g

islamiah Women's Arts and Science Coltege
Vanivambadi - 635 752

(sue

< f.“.)
\ | &9

A lazon is their

fer'to shop through LN
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Particulars Frequency Percentage
Books 22 14
Electronic Products (mobile, camera, computer) 55 37
Clothes 35 23
Music, Software 19 13
Food items 19 13
Total 150 100

The table 3 shows that more than one-third
(37%) of respondents buy electronic items
through online. 23% of respondents buy
clothes, 15% of them buy books and equal
Features of Online Shopping:

RETURN TO

HOME PAGE \s A

number of respondents buy music items,

software and food items through online

shopping.

Table 4: Features of Online Shopping

Particulars Frequency Percentage Rank

Design of website 11 07.33 V
Discount offered 35 23.33 11
Advertisements 24 16 v
Variety 50 3333 1

Value of money 30 20 LI

Total 150 100
The table 4 clears that variety is the various  factors influencing  online

main feature to go online shopping, hence
it is ranked one. Followed by discount and
value for money. Hence these are ranked
two and three respectively. Advertisement
and website design are the least
concentrated features. Therefore these are
ranked as four and five respectively.

Factors Influencing Online Shopping:

The following table shows the

shopping and its mean values. Based on

this ranks are assigned.

[Note: ranks are assigned based on mean
values. Since, Likert’s 5 point scale of strongly
agree, agree, neutral, disagree and strongly
disagree is assigned from I1-5 respondents,
ranks are assigned firom lowest mean values to

highest.]

Table 5: Factors Influencing Online Shopping

Variables Mean IS;taI?da.rd Rank
eviation

Time and Convenience 1.87 0.99 I :
= - |

Product Atiributes 222 0.94 11

AN v

gtpujation 2.85 111

o~/

| Acdessibility 212 1.06 1 prncpat’ \O

<=Su;_~';crﬂuous 247 17 Iglximiah Women's Arts and Sciéed Coliese

anivambad - 635 752 20
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The mean score of time and
convenience is found to be lower than the
other factors. This indicates that time and
convenience is the most influencing factor
for shopping online. The mediocre factors
are accessibility and product attributes.
The least

influencing  factors are

1. Time and Convenience:

HOME PAGE \s —

superfluous and stipulation. The level of
standard deviation is also upto acceptable

limit.

The following table shows
individual factors and its influencing

variables.

Table 6: Time and Convenience Factor Influencing Online Shopping

Variables

Variety of Brands available

Timely Delivery

Saves Time

Convenience to Shop

Privacy in Shopping

Easy to Shop

Product Information

Meats Standard
Deviation

L.79 0.97

2.13 1.07

1.71 0.97

1.86 0.95

1.95 1.08

1.74 1.02

1.94 0.95

Total 1.87 0.99

The mean value of time and convenience
factor is 1.87. The variables in this factor

are upto the average value. This indicates

2. Product Attributes:

that online shoppers are ‘contentment and
amenity seekers’. The main purpose of
going online during lockdown is online

shopping saves the time of consumers.

Table 7: Product Attributes Factor Influencing Online Shopping

Variables Mean gg‘;:;;:
Reasonable Price 2.06 0.76
Discounts & Offers 2.28 0.88
Review Options 2.52 1.03
Brand Images 2:13 0.87
Quality of Products 2.26 1.01
Product’s Physical Appearance 2,29 0.97 \ /
Better Package 1.97 0.98
R Total | 2.22 0.94
/ *% = Princtpal r~
£ Islamiah Women's Arts and Science © ﬁ@;
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The mean value of product attributes is seekers’ seeking quality and worth on their
2.22. The mean values of the variables in purchase. Consumers are highly influenced
this factor are upto the overall mean. This by the packaging system followed in
shows that online shoppers are ‘excellence online shopping.

3. Stipulation:
Table 8: Stipulation Factor Influencing Online Shopping

Variables Mean Star;dztrd
Deviation
Customer Care Service 2.83 1.09
Easy Return Policy 3.12 1.15
Guarantee/ Warrantee 2.70 1.05
Insurance in Transit 3.14 1.13
Friends & Relatives Referral 2.44 0.99
Total 2.85 1.11
The mean value of stipulation factor is seekers’ looking for value added benefits
2.85. The mean values of the variables in from their shopping. Consumers prefer to
this factor are also in acceptable limit. This shop online during lockdown by friends
clears that online shoppers are ‘value and relatives referral.
4. Accessibility:
Table 9: Accessibility Factor Influencing Online Shopping
Variables Mean Sta:-lds!rd
Deviation
Secured Payment 2.02 0.92
Any time Shopping (24x7) 1.74 0.96
Not available in Local Stores 2.30 1.17
Trust Worthiness 2.42 1.04
Total 2,12 1.06

that online shoppers are ‘reliable seekers’

The mean value of this factor is 2.12. The i :
concentrating on security and trust worthy

mean values of all variables in this factor : :
on their purchase during lockdown period.

are upto the overall mean. This indicates

5. Superfluous:
Table 10: Superfluous Factor Influencing Online Shopping

: 3 Vanables Mean gtm}difrd

=] eviation

%ﬁcﬁ’vew Carges 243 1.22
(/ 3 Charges G 2.50 1.12 23
. K Total | 247 L. 19lamiah Women's Arts and Science Loy’
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The mean value of this factor is 2.47. The

mean values of all variables are upto the
overall mean value. This shows that online
shoppers consider the amount of money
spent on their purchase. Since, getting
income is a difficulty during COVID 19
lockdown consumers think more to spend.
Findings:

e Nearly half (43%) of respondents
prefer to shop online through
Amazon shopping site.

e 37% of respondents buy electronic

items through online

shopping
sites.

e Variety is the main feature to go
online shopping.

e Time and convenience is the most
influencing factor for shopping
online.

e Time factor, easy to shop at global
level, reasonable price, better

package and any time shopping are
the most influencing variables for
preferring online shopping during
lockdown period.

Suggestions:

e Since, safety is the main factor
during COVID 19 lockdown online
shopping sites should ,qureforc
continue 1o contubute

meaningfully ﬁ thls\b‘atﬂc by

bringing products that ¢ lgstlmers

need at the1r doorsteps it .,ga({dltlon

o

to sustained, intense focus on
ensuring safe supply chain to
maximise resources on ground.

e Income is the limiting factor during
lockdown, consequently spending
may also be affected. Hence, online
shopping sites may put forward

offers and discounts on essential

items to attract more consumers.
Conclusion:

The study was attempted to
determine consumers’ perception towards
online shopping. It is concluded that
consumers are more influenced by many
factors regarding time and convenience,
ease of accessibility and product attributes.
This is really a good thing for business and
has to be capitalized quickly as possible.
Allowing e-commerce to fully resume
operations is a proactive decision that the
government has taken which helps
consumers buying on non-essential goods
that the merchants who suddenly stop their

operations get back on track.
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A STUDY ON EMPLOYEE ENGAGEMENT — PRIVATE HOSPITALS IN
TIRUPATTUR

P. Umadevi
Asst. Professor
Department of Commerce
Islamiah Women’s Arts and Science College, Vaniyambadi
Abstract :
Employee Engagement has become a modern topic in the world of Human Resource
Management. Employee Cngagement is a feeling and employees attachment towards their
organization. The private hospitals in India have grown fto be the happening enterprise. The
systems in private hospitals have pertaining the income generation activities. This study
conducted in five private hospitals in Tirupattur. Structured questionnaires were prepared. 25
employees from 5 private hospitals were selected by convenient sampling method. Percentage
methods were used to analyze the data. The findings shows that most of the employees are
engaged during their work time and satisfied by the organization.
INTRODUCTION

‘Employee engagement is a feeling, state of mind and employees attachment towards their
organization. When the employee has satisfaction towards their job, emﬁibyee’s engagement
shows better and they ﬁliiy-engaged in their work. Engaged employees feels better and shows
more interest and committed to their work in the organization. An excessive level of engagement
is a long term goal for a growing wide variety of organization in lots of industries which includes
private hospitals.

Engagement refers to the level of dedication, commitment, passion, innovation and emotional
energy a person is willing to expend. An engaged employee gives of their discretionary effort
while demonstrating what subjectively might be called happiness. An engaged employee doesn’t
rely on a situation to stimulate satisfaction, but instead finds fulfillment in his or her work role.

Importance of Employee engagement

o To reduce the labor turnover

¢ To enhance commitment

» To understand the principles of engagement
» - Fo dévelop the responsibility of the job

Need for the study

Pege 1578 /:5\3\ o
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Employee engagement has a primary effect on patients’ satisfaction in hospitals. For hospitals
whose patient reports a positive revel about the employees, it improves the quality of their work.
No person likes making a mistake at wor .

Scope of the study

Employee engagemént is nb_thing.‘but emotions and positive feeling towards their organization.
This study will be able to know the level of engagement of the employees in private hospitals.

Objectives of the study

¢ To analyze the employee €ngagement practices in the private hospitals,
» To find out the level of employee engagement.
¢ To analyze the factors of employee engagement.

Limitations the study

e ASample size restnctedtoES respondents only.
¢ The sample restricted only private hospitals in Tirupattur.

Categariés of Employee Engagement

s E.ngaged employees who are engaged give their best by demonstrating not only a zeal
for the wbrk, but also a strong affinity for their company.

& Not engaged employees periodically “check out” and seem to go through the motions at
work by punching the clock and collecting a paycheck. They ¢an be described as those
who do what’s expected of them- rarely more sometimes less. 7

e Actively -disengaged énmloyees actively hurt their companies. They often appear hostile
and they act miserable at work by undermining the efforts of their company, leaders and
coworkers. : :

_ The Engagement Wheel: Awareness, rﬂgnm'cnt, Action

1. Become the “aware” of their own attitudes and engagement level and that of their
team members. e
2. Become “alizgned” Wrththe organization’s goals and each personal role within the

bigger pic:lure/’*\s\?‘“” o,
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Review of Literature

SharadMohodet.al (2018), has studied on the topic,” Literature Review on Employee
Engagement *. The findings of this study were employee engagement is considered as an
important techmque and it is a decisive to any organizations that seeks to retain their valued
employees. :

Dr.Swaminathanet.al (2016), has studied on “Rural Healthcare — An Employee Engagment
perspective of Hospxtals This study conducted in 35 hospitals and 506 respondents. The study
has provided insights and information about employee engagement in hospitals, so that the
administration can develop and 1mplement strategies to improve the employee commitment and
service quality. ,

SrinivasGoudBulkapuramet.al (2014), has studied on Employee Engagement and its relation
to hospital performance in tertiary care teaching hospital”. The sample size of this study 286
respondents. The study shuws a sxgmﬁcance association between employee engagement and
hospitals outcomes.

Gallup’s (1999),studies has proven that mmagcra play a pivotal position inRaising levels of
engagement by way of actually speaking what is expected fromemployees, matching capabilities
with roles to capztahza on worker strcngthszmd prowdmv rcmarks to cmployaes concemmg their
progress at work. ; = TR
Research Methqdq_logy

Primary Data: The data is collected by distributingquestionnaire which comprises closed ended
questions from the employees of private hospitals.

Secondary D_até: Secbndary data collected from books, journals and websites.

Sampling Design: The researcher had selected the convenient sampling techniques to select the
research respondents. :

Sample size: The sampling size of the research study is only 25 respondents.

Findings and Conclusions

Respondent’s positive attitude of a work _
o : e ‘iJPasitwe s

mmenswns * i Ques;iﬂnnarre ltems e
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| Effective communication sbout the ¢

 Lin policies and procedur

Supervisor | Supervisor sctson feedback e

The teamwork in the hospitals of the employees given more positive, whiereas, there is a growth
opportunities of the employees given importance. There is no lack of communication between
the employees and employer. The supervisor of the hospitals acts accordingly to the needs of the
employees. Hence the er'ﬁployees_in the private hospital were engaged in their job and they are
satisfied by their organization,

Suggestions

Employees are engaged while organizations have healthy work lifestyle and conversation
practices in which they can get platforms to specific their worries and opportunities to develop
and increase their potential.
CONCLUSION =

Engaged employees aren't simply devoted however passionate about their Jjob. Employee
engagement is the degree to which an employee is cognitively and emotionally attached to his or
her job and organization. This study of hospital employees provides a completely distinctive
opportunity to hunt employee engagement in private hospitals. The result shows that employee
engagement consistently strong in the private hospitals. The employees of the private hospitals
positively committed to their work.
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VIBRANT VIRTUES AND FRATERNAL EXCELLECE OF
CONTEMPORARY LITERATURE

A. NARESHKUMAR. Dr.C.DEEPA. Ph.D

Research Scholar & Asst.Professor in English Asst.Professor in English

C.Abdul Hakeem College (Autonomous) Islamiah Women’s college
Melvisharam. Vaniyambadi.
ABSTRACT

The spark of love for literature embedded in most of us should be brought out through
our ingenuity and intellect to make it burn fierce and bright to illumine the world with effulgent
brilliance of ethics and ethical values, morals and morality, charity and compassion and grace
and goodwill. Such kind of literature is treasured even in the writings of men of letters born and

brought up in India from the days Avvaiyaar to these days of Chattan Bhaget and Anita Desai.

We have in India literary parallels to Keats, shelly, Wordsworth, Byron, Coleridge,

Bacon and even Shakespeare. The doors of the English swing wide and long heralding the
unlimited horizons of knowledge and wisdom and love for classical learning that will enlarge the

dimensions of life. The essence and quintessence of all literature is to cradle the heart and

gladden the spirit, to stolen the emotions and sweeten the hardships. But it is more so with Indian
writing in English. Indian literature for many is an escape from life and its thorns and brickbats.

But, for me, it is a spicy bouquet of excellences and exemplary.

Key words: Language, Literature, version, classification, ethics, values, and feminism.

Language is a vehicle of tho;ght -It'a means to express one’s feehngs It appeals to the
mind and even to the heart. It need&meﬂt attention of one’s eyes and 911 ears., _Literature
H b '/'
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is an expression of langua ;
I ; ElfES 35 vork of Art. The purpose of literature is to delight the reader
the listener. It is li :
o 5 lkon Conlior s Buide, a sentry, a watchman and even like a policeman. It
us to get al -
warmns get along the path of morality and values. When we err, it keeps us on the right

track. Whatever be the literature, its goal and purpose are one and the same

English literature is respected as a repository of wide knowledge. It is because its
vocabulary is vast. This is why; English is venerated as the world’s richest language. It is even
admired as the only global language. It is a link language that prides in its ten lakh words. With
the advent of computers, the language has grown still further. The beauty of English is that it
gets suited to any climate or any country. This has resulted in the birth of varidus forms of

English.

For Example: 1. American English
2. Indian English
3. Canadian English

4. Australian English and so on.
Even in India, We have different versions of English
Such as: 1. Chennai English.
2. Hyderabad English
3. Mumbai English

4. Delhi English and so on.
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English is such a wonderful language that has no cqual among all other languages,
pumbering 6000, spoken all over the world. Even in India, some states like Nagaland and
Manipuri have English as their official language. This is the power of English. But, English is
not at all an old Language like Tamil. It is only 1500 years old. Even then, it has conquered
every nook and corner of the world. It is a fact that India is the largest English spoken country in
the world. The Age of English is the Age of Islam. One is a great language and the other is a

great religion. Both had their origin in the 6™ century A.D.

The earliest from of English is known as old English patronized by King Alfred. The
first ﬁcem in English ‘Beowwf” was composed in old English. Words in old English were quite
different. It was because many of them were borrowed from Greek and old Latin. For Example,
today’s word ‘World’ was referred to as ‘World Cundra’ in old English. Similarly, ‘God’ in to-
day’s vocabulary was ‘god cundra’ in old English. As words in old English sounded improper,

writers in subsequent Ages refined these words to make them sound better and sweeter. The
credit goes to Chaucer, "Father of English poetry’, Spencer, the ‘master-craftsman’ and

Shakespeare, ‘the sweet swan of Avon’.

The English literature that had its origins way back in the 6™ and 7™ centuries, had been

modified in the 14" and 15 centuries. The advent of Shakespeare marked a golden era in the

realms of English literature. He, who could not complete even 5'" standard, emerged as the

world’s greatest poet with 37 Plays and 154 sonnets. His contribution to literature is vast as the

sky and equally his contribution to English. Language is deep as the pacific by coining 3000

new words. He had enriched the English Language cherishing the goodwill showered on him by

in his own-day, there were literary stalwarts like Marlowe, Ben Jonson,
IS
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d et
Kyd, Heywood and several other university wits who painted the English language and literature

with colors a new.

Thereafter, the Victorians, the Romantics and the moderns oiled the wick of English
Jiterature to burn fierce and bright. Writers of these Ages who were exalted as ‘Literary
Celebrities” perched English literature on the peaks of popularity and everlasting reputation. The
world literature including the English literature grew in the cool and comforting shadows of the
Baxyan tree of Greek and Roman literature. But, the Indian literature has a deserving distinction
of being nourished and nurtured by Sanskrit Literature. Of all the literature available in the
country, Tamil literature is supposed to be the biggest, largest and one of the oldest. The
classical Age bore witness to classical literature. The Elizabethan Age had seen the birth and

growth of Elizabethan literature.

Likewise, the contemporary literature has the privilege of spreading roots after the
second world. It is believed to have its origin after 1970. But, whatever it is, the contemporary
literature is a polished mirror that reflects so plainly the sorrows and sufferings, the pains and
pleasures, the chaos and confusion. The miseries and mischarges, the difficulties and disasters,
the dangers and despairs, the joys and jubilations, the terror and tension and the hopes and

heartbeat of the people and their life after the second world war in 1945.

This kind of literature has a mushroom growth in almost all the commonwealth countries

and the countries on the west to India. The American literature, the Negro American literature,

the Afro-Asian literature, the Jew-European literature and so on are some of the off springs of

contemporary literature.~The very theme which runs commonly through this literature is the

harrowing plight of man and-h ¥ ¢ taescape into a world of joys ajlenty. In his pursuit to
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exce himself, he has to wade through scores of trials and tribulations like Hercules and his
wanderings as depicted in “Odyssey’. If the classical literature deals with God and His Divine
blessings and taxing curses, the contemporary literature depicts man as a warrior fighting against
the machines and modern ways of living. If Elizabethan literature reveals that man can rise up to
the level of supreme God, the contemporary literature presents man in all his helplessness and
hapEiesse If the Restoration Tragedy is a high drama, the contemporary literature is a sadly
written comedy of man. The literature of any Age preaches how man is and teaches how he
should be. It displays the noble virtues embedded in man and shows the ways and means to

bring them out to help man to reveal the divinity imprinted in him.

The contemporary literature is no exception at all. But it has its own privileged honor as
it propagates the standards that are to be maintained for a peaceful and harmonious living. The
kind of literature is a welcome change as it distinguishes between communication and
communion and as it avoids the practice of echoing the past. It defines.war as death and deadly
by popularizing a life filled with peace and humility. The contemporary literature is exclusively
a different literature as it highlights the labor of women who are nothing as slaves and kitchen
rabbits. Men and women are essentially specific in their characteristics. Men are viewed as
ambitious, congruent, intellectual, emphatic, and receptive and proud; none of which without
difficulty linked with nature. Women are seen as being domestic, pious, moral, pure, gentle,

kind, graceful, simple and beautiful; which are nature’s separate spheres. Therefore, nature is

viewed as the embodiment of all the characteristics that ladies possess. This has created an

avenue for a new branch of literature to come in with the branded image of ‘Feminism’.
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